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KOMITAPATUBHBIN AHAJIN3 HAITMOHAJILHBIX CUCTEM
MAPKETMHIOBOI'O YIIPABJIEHUA ITPEAITPUATUAMUN

COMPARATIVE ANALYSIS OF NATIONAL MARKETING MANAGEMENT
SYSTEMS OF ENTERPRISES
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mpk79@mail.ru

M. Kalynychenko, Donetsk National University, Donetsk

IMpencrapnensr pesyasTaThl NPoBEACHUA KOMIAPATUBIOTO ANAIN3A HANMOHAIBHBIX CHCTEM MAPKCTHHTOBOTO
yHpaBJIeHus MPOMbIIIIEHHbIME HpejpuaTusamMu. Pa3paborana MeTojl0l0rns TAKOro ananmusa, BRI0UAIoNnas pj
OPUHIIIIOB H METOMIYECKIE PEROMEHJIAIINI 110 PEATU3aIii pa3paboTaHHoro airoputMa. Beibpana COBORYIIHOCTh
TIPU3HAKOB (IIapaMeTpoB), MO KOTOPHIM HPOBOIMIOCH CONOCTABIEHIEe HAIMOHAJBHBIX CHCTEM MapKeTHHIOBOTO
VIIPaBIEHHA TPOMBIILIEHHBIMI TpenpuATHAMEI. CHCTeMbl MAPRETHHTOBOTO YIIPABIEHUA TPENPUATHAMK ABJIA-
TOTCA DIEMEHTAMI CHCTeM (oliee BHICOKOTO YPOBHA (MAaKPOMAPKETHHT ), TIOITOMY COTIOCTABILAIACH POIb W MECTO
rocyfapeTsa B (popmuponannn mapretinarosoii cpefipt B CILA, flnonnn, Rurae, B eBporeiicKIX 1 MocTCOBETCKIX
CTpaHax, a TaKksKe YPOBEHb NEHTpaIm3auu / rereHrpanusanuu, (popMaausauy / periaMeHTanim, cTabmibHo-
CTH / M3MEeHYNBOCTH, OTKPBLITOCTN / 3aMKHYTOCTH HAIMOHAILHBIX dKoHOMIK. [NommapaTusHbrii ananus cucrem
MAPKETUHIOBOIO YIIPABJICHUA 1 POMBINLIEHHBIMU LIPS PUATUAMY ( MUKPOMAPKETUHT) IIPOBO/IICS 110 TAKUM 1IPU-
3HaKaM, Kak (PUI0coPuA MapKeTHHIa, OCHOBHbIEC HANIpaBIeHUs OPUEHTALMH MapKeTUHTa, [IPHOPUTETDI B yIIpaB-
JEeHNN MAPKETHHTOM, KIfoYeBbie (DAKTOPBI yerexa B MapKeTHHre, OOheRThI OPUEHTAINN W YIACTHUKN Map-
KeTHHIOBOIO IIpolecca, pe3ylIbTaT MapKeTHHTa U yIIpaBlIeHH: HpeIlIpusATueM, KpUTepHii yerexa B MapKeTHHTe.
YeranoBueHa o011as XapakTepueTika HAMOHAILHBIX MOjlelleli MAPKETHHIOBOTO ylpaBienust: nien n puiaocodus
MapreTuira, sapogusumecsa B CLIA, sanmerBoBaices 1 nepeocMbICINBAIINCD, & HOCIE AaNITAINHN M0 BINALICM
psAna (harTOpOB MPONCXOJIUIA NX TpaHcehopMalysA ¢ BbitenenieM crerdaecknx ocoderntocreii. [Torkaszawo, aro
KOHKPETHAsA IPAKTHRA Pa3BUTUA HAUMOHAILHBIX cucreM MYILIT B Toii win uHoii crpane obycioBieHa 00beRTUB-
HBIMH 1 cyObeRTHBHBIME (harTopamu. Ompejierena mpavas cBA3h MCKITY POTBIO TOCYIAPCTBA B PETYNPOBAHIN
HKOHOMHKH 1 PE3YTHTATUBHOCTHIO CHCTEM MAPKETHHTOBOTO YIIpaBieHuA npexnpuarnavu. Venonssosanne orede-
CTBEHHBIMI ITPOMBIILICHHBIMA TPEIIPHATIAME 3apy0esKHOTO OIBITA MAPKETIHHIOBOTO YIIPABICHUA HEBOZMOKHO
0ea ero ajianranuy 1 MpoBeJIeHHs IIIyGOROI PECTPYRTYPHBAIMI CHCTEM YITPABIEHHs
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The article presents the results of a comparative analysis of national marketing management systems for industrial
enlerprises. For this purpose, a methodology for such an analysis was developed, including a number of principles
and methodological recommendations for implementing the developed algorithm. The set of characteristics (pa-
rameters) on which the national systems of marketing management of industrial enterprises were compared was
chosen. The systems of marketing management of enterprises are elements of higher-level systems (macromarket-
ing), therefore, the role and place of the state in forming the marketing environment in the US, Japan, China, in
the European and post-Soviet countries, as well as the level of centralization / decentralization, formalization /
regulation, stability / variability, openness / isolation of national economies. Comparative analysis of the systems
of marketing management of industrial enterprises (micromarketing) was conducted on such criteria as marketing
philosophy, the main directions of marketing orientation, priorities in marketing management, key success factors
in marketing, orientation objects or participants in the marketing process, the result of marketing and enterprise
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managementl, the crilerion for success in markeling. The general charactlerislic of national models of markeling
management is established: the ideas and marketing philosophy originated in the USA were borrowed and rein-
terpreted, and after adaptation under the influence of a number of factors their transformation took place with
the identification of specific features. It has also been established that the specific practice of developing national
systems of the MUPP in a given country is conditioned by objective and subjective factors. A direct relationship
belween the role of the state in regulating the economy and the effectiveness of enlerprise markeling management
systems is defined. The use of foreign experience of marketing management by domestic industrial enterprises is
impossible without its adaptation and carrying out a deep restructuring of the management systems themselves

Key words: marketing management; industrial enterprise; comparative analysis; system; management; options; charac-
teristic; methodology; restructuring; experience in markeling management

Bee@enue. Maprerunrosoe ynpasienmne
MpeIpUATUeM paccMaTpuBaercsa Hamu
kar (popma mMenezrmentTa. [looromy ecim oc-
MBICIIEHHO NCTIONIb3YeTCs 9Ta RaTeropus (4ro
JlalleKo He Beera Tak), T0 00HeKTOM YIpaB-
JeHnsA Ha TPHUHIMNAX MapKeTHHTa IOIKHO
BBICTYTIATH MPENPUATHE B IIETIOM TpH obecrie-
YCHUN MC/R(PYHRIMOHAIBHOII MHTCTparun ¢
opuenTarueii Ha perok. Ho naske B mparTtke
VIpaBIeHUA 3apyOcsKHBIMU TPETITPUATHAMI
BO MHOTTIX CJTy9as1X MAPKETHHT NTPAET «CKPOM-
HyI0> poib. OrMernm paGorsr V. B. Aserm-
noii, 1. A. Epemuenro, O. B. Carunosoit,
U. U. Cropodorareix [1; 9; 26], B KOTOPBIX,
BO-TIEPBBIX, OTCYTCTBYIOT Pe3yIbTaThl KOM-
IUIERCHBIX COTOCTaBIEHUIT MapKeTHHIOBOTO
yrpapienusi Kak (POPMbI MeneRMenTa (B
OCHOBHOM TIPOBOJIUTCS COTIOCTABJICHHE TOBE-
e oTpednTeneii, MapReTHHTOBON KyIBTY-
PbI, PEKIaMHOIl JeATEIbHOCTH ), BO-BTOPBIX,
METOJIONOTHA  TIPOBEJIEHNA  KOMITAPATHBHOTO
aHalmsa cucTeM MapKeTUHTOBOIO YIIpaBJICHUsA
nipombinitenabivy npeanpusttisvim (MVIILT)
ocraercs Hepaspaboraunoii. B psge pador
(H. I1. ReroBoii, A. A. Rouerrosoii, /1. Mac-
aosa, JI. Muctopsr, H. C. Ileperaiunoii n ip. )
aBToOpPHl  MCCIEIOBAIM  OCOOETTHOCTY  HAINO-
HAIBHBIX MOJIeJIeii MapKeTHHTa ¢ 1ebI0 yeTa-
HOBUTDH 00IIlee W 9acTHOE, OTHAKO Oe3 paspa-
GOTKI METOIOIOTHI KOMITAPATHBHOTO aHAIN3a
[11;14;17;18; 22; 30].

Ileav cmamvu — paspaboraTh MeTOIO-
JOTHIO KOMITAPaTUBHOTO aHAlIN3a HATMOHAID-
Hbix cucrem MYIIIT u Ha ee ocHoBe TipoBecTH
COTIOCTaBJICHNA.

Memodonozua u memodura uccedo-
6anusi. Merojonornueckas ocHoBa Komiia-
PATUBHOTO aHAJIM3a HAIMOHAJIBHBIX CHCTCM
MVIIIT Brioyaer COBORYIHOCTb MeTOJI0B

CUICTEMHOTO aHaJn3a W CUATEe3a, RCTEePTHBIX
OIICHOK,, DKOHOMUKO-CTaTHCTUYCCKOTO aHAJIN-
3a, a TaKkyKe MeTObl CpaBHenuii M anajioTuii.
Jl1s npoBeficHNA KOMIApPATUBHOIO aHalnsa
narmonaiabipix cucrem MYIII npennaraeres
cobmoaTh psAx MPUHINIIOB (a0CTPaKRTHOCTS,
M3MEHAeMOCTh,  TeJOCTHOCTh, B3anMojieii-
CTBUE, WEePapXUIHOCTh, MOJYIBHOCTH, 3aRO-
HOMEPHOCTD, pasjielieHne mpodaeMbl, CHHTES )
U CcIeyIolnie 9Tarnbl aJIropuTMa:

1) mocranoBka mesm mpoBeieHusA KOM-
MapaTUBHOIrO aHalu3a, KoTopas JI0lI:KHA CBO-
TNTHCS K (DOPMYJINPOBKE HAYYHOI TPOOIEMBbI
uccleIoBaHusA, 3aKiovyaoleiics, Bo-1epBbIx,
B YyCTANOBKe XapaKkTepHCTUK, ABISIONIXCS
obuvu st cucrem MYTIT B Bemynux crpa-
Hax Mupa, BO-BTOPBIX, B OIpejiellenun BO3-
MOSKHBIX TIPHYNH, ClIEHApUeB 1 TOCJIeICTBHI
tpancgopmanum cucrem MYIIIT;

2) BHIOOP COBOKYIIHOCTH TIPH3HAKOB
(mapamMeTpoB), TO KOTOPBIM IPOBOUTCH
cpasienne cucrem MYIIIL. Boidop npusha-
ROB W TTapaMeTpoB MPOBEIEHNA CPaBHEH
RacaeTcsi, BO-TCPBBIX, cHEIU(pURN MaKpo-
MapKeTHHTOBBIX CHCTEeM, B KOTOPBIX (DyHK-
IMOHUPYIOT TIPOMBINICHHBIC TPEIIPUATHA
(poap  TocymapeTBa; ypoBeHb TeHTpasinsa-
M/ JileticHTpajusamnun, opmManusanu /
peraMenTanum, cTadmiIbiocTH / M3Menun-
BOCTH, OTKPBITOCTH / 3aMKHYTOCTH; HAINO-
HnaapHas Mojiellb MapKeTHira, ee crieriupuka,
9Tal HBOIIONNN ), BO-BTOPHIX, CAMIX CHCTEM
MVIII1 (¢durocopua maprernnra, OCHOB-
Hble HallpaBIeHNsA OPHEHTAINN MapKeTHHTA,
MPUOPUTETHI B YHPaBIeHUN MapKeTHHTOM,
R®Y B mapkernre, oOBCKTBI OpUCHTAINT
WIK YYACTHURU MAapKeTHHIOBOIO lIpolecca,
pe3ylbTaT MapKeTHHTa H YIpaBICHUA TIpes-
HPUATUEM, RPUTEPUIl yeliexa B MapKReTHHTe ) ;
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3) HOUCK MCTOYHMKROB uHpopmaluu, 1o
ROTOPBIM TpoBOANTCA aHami3. B kauectBe
UCTOYHUROB MH(OPMALUU NCIIOIb30BAHBI BTO-
pUYHasA MapKeTHHTroBasA MH(OPMAINN: OTYeThI
1poreccnoHaIbHbIX accolualyii, B ToM yucie
HaIMOHAITBHBIX accolyanmii MapKeTnHra; Ha-
yuHble myoaKamm; nHpopManus or crenma-
JIN3NPOBAHHBIX (DUPM, BAHITMAIOIINXCA MapKe-
TUHTOBBIMU UCCIIEIOBAHUAMUN, KOHCAJITUHIOM.
Werounmin nepBudnoii nipopMaiiim: ormpochl
JKCIIEPTOB, NHTEPBBIO € TOII-MeHe zRepaMu 3a-
PYOESKHBIX 1 OTEYECTBEHHBIX TIPEJIIPHATHIA;

4) nposejenue ujeHTuPURAIMU HALMO-
namapibix cucrem MVYIIIT mo BeiOpannoii co-
BOKYIIHOCTH IIPU3HAKOB Win napamerpos. Pe-
3yIbTAT JAHHOTO HTAIA 3aAKII09AeTCs B TIOUCKe
COOTBETCTBUA KOHKPETHBIX XapaKkTepucTur
nccnenyempix cucrem MYIIIT  BoiGpanapiv
IpU3HAKaM Win napamerpam cpashenus. Ha
ocHOBe 00pabOTKI HAKOIUIEHHOTO DMITHpPIYe-
CKOrO Marepuaja MOKHO KOHKPETU3NPOBATDH
Kak M B KaKNX YCJIOBUAX, 10 KAKUM CIleHa-
pUAM [POXOAUT TpaHcgopMalmsa corocraB-
nsgeMbIX JIpyT ¢ ipyrom cucrem MYTITT. Satem
MOKHO YCTAHOBUTb OCHOBHbBIC THIIbI CUCTEM
MapKeTHHTOBOTO YITPAaBJIEeHNA W COOTBETCTRY-
romme nm mojein MYTIIT.

Peszyaivmamuor uccaedosanusi. B wrade-
cTBE pe3y/ibrara KOMIIAPATUBHOIO aHajiu3a
MOKHO TIOCTPONTH TEOPETHYECKYI0 KapTumy,
KOTOpasi 103BOJUT HA OCHOBC BbIOPAHHBIX
MTPU3HAROB WM TTapaMeTpoB M3yJaTh HaImo-
HanbHble cuctembl MYIIIT (Hanpumep, orHo-
CUTENHIO OTeYeCTBENHON IMPARTURN ) ¥ JIeaTh
BbIBOJIbI C TOYKHM 3pEHUA 3aROHOMEPHOCTEI
PasBUTHA W TUTIOJIOTUYECKOI TTPUHAIERIO-
cru. B nanbHeiiem caeyer rosoputh o 1ouc-
Ke MepCrneKTHBHBIX HarpaBlIenuii ajantamium
11€PE/I0BOro OIbITa K IIparkTuKe (POPpMHUPOBA-
HUA W (PYHKRIMOANPOBAHNA OTE€YeCTBEHHBIX
cuctem MVYIIII.

B coorBercrBum ¢ coniepskanmem ripej-
JaraeMoro ajJiropuTMa IpoBeieHuA KoMIapa-
TUBHOTO analin3a yCTanmoBUM XapaKTepucTH-
KI, KOTOPBIC ABIAIOTCH OOIUMHE JIUISi CHCTCM
MVIIII 8 CIUA, fAAnonwu, Kurae, 3anajnoit
(Ppammusa, lI'epmanusa) n Ceseproii EBpo-
ne (IlIBenwms, Hopeerusi, [lanua, Punrsan-
M) M B MOCTCOBETCRUX CcTpaHax (B MepBYIO
ouepennb Pocens, benopyeens n Yrpanna), a

TaK:;Ke OlpejlellnM BO3MOKHbIE HAIIPABJIEHIL
aJIaTTaIim 3apyoe;KHOTO OIbITA.

Ha crpannnax skypuana Markeling
News Berach IUCKYCCHA BORPYT POJIN MapKe-
TUHTA B yclleXe COBPEMEHHOTO HpeIIIpusaTA.
MapreTonorn psAga ycHemrHbIX aMepHKaH-
CKMX TPeIIPUATHIT HA3BIBAIIN KIIOUEBbIE €ro
NPUHIMIBE: 1) TpeieiabHO TOYHOe 3HaHUe
norpedurens; 2) MCHoOIb30BaHHE HOBEHImX
TeXHOIOTHii B MapkeTHHre; 3) MOHUMaHUe
TOro, YTO MapKeTUHr Kak (DYHKIMOHAJIbHOE
3BEHO MPenpuATH JT0IKeH JOKa3bIBaTh He-
00XO[IMOCTb CBOETO IPHCYTCTBUA 33 CTOIOM
coBemanmii, a Bce npyrue (pyHRITMOHAIbHBIE
3BeHbs1 JIOIZKHbI OCO3HABATh BayKHOCTH Map-
KeTHHTa ¥ BOCTIPHHAMATH TPHOPUTET MOTpe-
ourersi kak codcrBennblii nor [32]. Takue,
Ka3a10ch Obl, TPETeIbHo MOMATHbIE TPIHIIH-
I1bl PEAIN3YIOTCA KasK/IbIM HPeIpUuATHeM Ha
MpakTHRe 1o-pasHomy. B radectse npumepa
MOKHO YKa3aTb HN3BECTHblE aMepPHKAHCKUE
npombinuiennsie  Koprnopauuu  Chrysler n
General Motors Corporation, kwotopbie 00b-
ABIIN O Tiporieype OarnkporerBa. Mx «Obis-
mmit> ycrex OCHOBAH MMEHHO Ha TOM, 4YTO
PYKOBOJHTEIN-OCHOBATEIN  XOPOIIO  pa3ou-
pajluch B CTPATErndecKOM M ONEPAIMOHHOM
MapKeTHHTe, YIa9Ho WCIOIb30BAIN MapKe-
TUHTOBBIC MeTojibl. MapkeTuHrossie crpare-
TV DTHX KOMITAAWIT 3aBePIIAJINICH YCTIEXOM, a
uX OpEeH]Ibl HAZBIBAJIM KYJIHTOBBIMI.

IKCTIEPTDI  TIONATAIOT, 9TO  GAHKPOTCTBO
General Motors Corporation n Chrysler noxa-
3bIBAET, YTO CTPATETNIO M TAKTUKY TIPEIITPUATH
JIOJIRHBI (DOPMUPOBATH MAPKETOIOTH B COOTBET-
CTBUW € 3aKOHAMU CTPATETHYECKOTO 1 OTlepany-
OHHOI'O MApPKETUHIa, & HEe aKIMOHEpPbl U reHe-
PaITBHBII IperTop. MapKeTHHT I0NReH NTpaTh
BEJIYILYIO yIpasieHdeckylo poib. G Kpaxom
General Molors Corporation n Chrysler snoxa
BJIACTH aKIMOHCPOB 3aKOHYMIACh — HAvajIach
oroxa Biact Mapkerunra [27 ].

. C. J1pii BbIICIACT TPU COCTaBIAIO-
117ie YCTIeNoro peiHoYHO-OPHEeHTHPOBANHOTO
yIIpaBICHUSA:

a) BHeIie OPHenTHPOBANNAA KYJIbTYDA;

0) CIoCOGHOCTh YYBCTBOBATH PHIHOK,
ycTanaBInBaTh ¢ HHM CBA3W, TPOTHOCTHYE-
CKO€ CTPaTermIeckoe MbIILTCHIIE;

B) KoH(uUryparms.
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OpueHTHpoOBaHHbIE HA PBIHOR (PUPMbL
CIIOCOOHBI TIPEIBUIETh N3MEHEHIsI HA PhIHKE
U UCIOIb30BaTh BO3HHUKAMOIIME OJaromnpu-
ATHble Bo3MoskHOCTH. Hampuwmep, General
Eleclric panblie cBouX KOHKYPEHTOB yBujeia
BO3MOKHOCTD TIPEIOCTaBICHNA HOBBIX YCIYT
Ha PasHbIX PBIHKAX — OT PbIHKA JJOKOMOTUBOB
JI0 PBIHRA CPEJICTB aBTOMATU3AINN TTPON3BOI-
crBa [7]. Ilo MHeHUIO BKCLIEPTOB, KpYIIHeii-
masg  aBTOMOOILIECTPOUTENbHA — KOMIAHIA
mupa Volkswagen Group orcrana or Toyola
Motor, Nissan Motor u Honda Motor B Tex-
HOIOTHAX THOPUIHBIX aBurareneii jo 15 aer,
a orcraBanme amepukanckux General Motors
u Ford Moltor eme Ooubiie.

B 1eioM SROHOMIYECKHM COOOINECTBOM
npusHaercsa (punocopusas MapreTuHra, HO BO
MHOTHUX CIIydasX MPakTUKa M peaIbHOCTh Jia-
JeKa OT WJIEAIbHOTO IIPeJICTaBleHns 0 Map-
KeTHHre W ero npuHmunax. MoskHo mpuBse-
CTH MHOKECTBO IIPUMEPOB TOro, 4YTO Ja:Kke
u3BecTHbIe BO BCeM MUpe IPOMBIILICHHbIE
HPEILPUATUA  [IPEHeOpPeraroT HpUHIUIIAMI
MapKeTHHTa He TOIbKO BO B3anMOJIelicTBUN ¢
HOTPEOUTCIAAMM, HO U € JIPYTHMU CTEHRXOIj1C-
pamu [4].

[Tocae CIIA (BBIT B 2017 r. cocrasiser
18 153 mapn yrona.) sxonommka RHP asas-
€TCH BTOPOil YKOHOMMKOII MuUpa 110 pasMepy
BBIIT (11 393 mapn ponir.) [25]. RHP cna-
yajia crajia «BceMupHoil pabpuroii», a 3arem
OCHOBHBIM MHPOBBIM DKCIIOPTEPOM TOBAPOB 1
yeayr, odornas CIHA. C korna 1970-x rr. Ku-
Taii MpojloiRaeT mepecTpanBaTheA ¢ 3aRpbl-
TOi1 crereMbl (IICHTPAJIbHO-ILIAHOBOIL) Ha 6O-
Jiee OpUeHTIPOBAHHYIO HA PHIHOK DKOHOMUKY.
ITocrpoenue conuaaNCTUYECKOH PbIHOYHOI
oronomukn ocymectriseresa B RHP mon pyro-
BojcTBOM HoMilapTuu Ha OCHOBE HIATHIETHETO
rannpoBanyAa. MapreTHAToBble (DYHRINN B
runeprpopupoBaHtoil (popmMe BBITOIHAIOTCA
COOTBETCTRBYIONMMMI Tocopranamu. [lpyrnvm
ClIOBaMIl, MAapKETHHT ITOCTCIICHHO BINCHIBA-
eTcsi B CHCTeMY PbIYaroB TOCYIapCcTBEHHOro
peryapoBaHusa, B TOM 4HclIe 17 (pOpMUpo-
BaHusA OIATOTIPUATHON MAPKETHHTOBOI CPeJIbI
NEeATeIbHOCTI ITPOMBIILICHHBIX IPEITPUATHIA.
Ha ocnose nccneroBanmii Taknx aBTopoB, Kak
H. Il. ReroBa, Yskao Yskyn Ilons, Oans bo
n apyrux [11; 28; 29], moskno ycranoBurs

0011ee CXOICTBO MEKILY KUTAICKOIL 1 10CTCO-
BETCKOI1 MOJIEIIIMA MapKeTUHra — 9TO Pa3BH-
Baroluecs cucTeMbl pbIHOYHOIO YiIpaBjeHus
DROHOMUKOII HA Markpo-, Me30- U MHKPOIKO-
HOMMYECKOM YPOBHSIX.

OueBnmaHo, 9T0 crermduka MapReTHH-
ra Ha NPOMBIILIEHHbIX npeaupuATuax Ruras
XapakTepHa TOIbKO /I 9TOil DROHOMUKHU,, TAK
KaKk DKOHOMUYECKasA cucTteMa B 9TOil cTpaHe
ocHOBaHa Ha cHUHTe3€e PBIHOYHBIX U IUIAHO-
BO-a/IMUHUCTPATUBHBIX METOIOB YIIpaBJIeHus,
YTO Mpeolpeienio NocTpoeHne MpuHIHINI-
aJlbHO HOBOI1 COLUAIMCTUYECKON PbIHOYHOI
oronomMuku. Ruraiickaa dpunocodua mapre-
TUHIA TECHO CBA3AHA C ThICAYEIETHEe Tpajiu-
IUOHHOI KYJIBTYPOil (Kar DTHYECKas cucre-
Ma, Jalolas OCHOBY /s CTa0IIbHOCTH, MDA
7 TapMOHUN B OOINECTBE ), KOTOpas OCHOBaHA
HA TYMaHHOCTH U CLIPaBeJJINBOCTU, TPYAOIIO-
OuN 1 MysKecTBe, COOIOIEHUN TIPABILI TIOBE]Ie-
HUsA, TPOCBENIEHHOCTH 1 IIPEJIAHHOCTH U T. ]I,

IIpoBenenne cpaBHUTEIBHOTO aHaJIN3A
cucrem MVYIIIT B pamkax ruraiickoii moje-
I He TpeJICTaBIsAeTes BO3MOMKHBIM 10 YRa-
3aHHbIM HpuunHam. OJHAKO M3 RUTAICKOro
OITBITa MOFKHO N3BJIeYh TOIb3Y ¢ TOYKH 3PeHns
TOr0, KAaKNe IpeuMyliecTBa JacT 1J1aH0BO-ajl-
MUHWCTPATHBHAA CHICTEMa ¢ OJITHOBPEMEeHHBIM
KCIOJIB30BAHNCM PbIHOYHBIX MeTooB. Corm-
aTMCTUIECRaA PhIHOYHAA 9ROHOMHKA BITOTHE
criocoGHa ObITh rOKOIT 1 d(pperTuBHOI (Ha-
npuMep, MoTpeduTelh caM CMOKET BIHATH Ha
IJlaH), B TOM 4YUCiIe 3a c4eT uH(MOpMaIoH-
HBIX TEXHOJIOTHIT 1 Gojiee TTybOKOiT KOMIThIO-
TepUu3aluu CUCTEM IIPOU3BOJICTBA U paciipe-
nesiennsi. Brionme Bo3MoskHO, 910 B Oyyniem
MapKeTHHr oyjer crocodberBoBarh Tpanedop-
Maru OOHIECTB ¢ PHIHOYHOI DKOHOMUKON B
001IeCTBA € ITIAHOBO 3KOHOMMROIA.

B Teuernme mocmemnmnx pecATWICTHH akK-
TUBHO PEANN3YCTCS CTPaTerusi MIoOATLHOTO
BHETITHEDKOHOMWYECKOTO HACTYTUICHUS <«MJITH
BOBHEC», ROTOpasi HAIpaBlcHA Ha YRpCILUICHUE
TMOANTHYECKNX ,, DKOHOMITIecKnX rmozutmii RKn-
Tasg B MHpPE U paclpocTpaHCHHUE KuTaiicroii
RYJIBTYpbl. BHyTpropranusaiymonnbie acriek-
THI YIIPABJICHUA KUTAHCKUMH HIPCITPUATHAMMI
npejicrapiensl B nuecienoBanmn A. A. Rover-
ROBOIT «OCOGCHHOCTH HAIMOHAIBHOI MOJC]IN
MapKeTHHTa Ha npuMepe KUTaiicKoil Komma-
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Hun Lenovos. ABropom ormedaercs crocod
MOCTPOeHNsA CBsA3ell (guanxi) M, Kar ciIei-
crBue, Oosiee rybOKoe IOHUMaHHE Mapke-
THUHTA OTHOIIEHNIi, KOTOpOoe CyIIeCTBYeT Kak
BHYTpHU (0c000€e (POpMHUPOBaHIE OTHOLICHUIT
¢ TIEPCOHAJIOM ), TaK W CHAPY:KN (¢ moTped-
TeNAMU) W BeJleT KOMIAHUIO K DKOHOMHYe-
cromy yeriexy. V3nauaiabHo o0mmas erpareris
KOMIIAHNY OPUEHTHPOBaHA HA JIOJATOCPOYHYIO
HEePCHEKRTHBY, MPH HTOM Beerjia ¢ 0003HaYeH -
eM Muccnu, umerorieii (puiocoeroe n ooue-
gestoBeyeckoe ocnopanue [14]. Ormernm, 9ato
roMmuanua Lenovo paccraBiisier 1puOpuTETHI
WHTEPecoB: HAIMOHAJIbHBIE WHTEPechl, MHTe-
pechbl norpeduTelneii, nHTepechl HePeoHaa.
ITo MHeHuIo dKcrepToB, AMOHCRAsA MO-
JielIb MapKeTHHra BO3HHK/IA HA OCHOBE TBOP-
YeCKOTO TePeOCMBICJIeHUsI TeOpuH W Tpak-
TUKM aMEpPUKAHCROIl MOJleIn MapKeTUHra.
M3navansHo AnoHCKNe TPEITPUATH CeIaIn
aKkIEeHT Ha IPOM3BOJMMBIII TOBap, €ro BbICO-
Koe KavyecTBO U yHUKalbHOCTh. B cepenune
80-x rr. Mupy npoBo3riiainieHa KOHIEIIus,
COTIIACHO KOTOPOIi cliy:keHne mnoTpedHTenio
ABJAJIOCH BEPUIMHOI ALOHCKOIO MapKRETUHTA.
[To mruenmio n3Bectoro Gmanec-ncereoBare-
asa H. Cynzyku, KOHUENIMIO AIIOHCKOro Map-
KeTHHTa MO;KHO BHIPA3NTHh B HECKOIBKUX CITO-
Bax: «[lycrs ToBapsl n ycayru ropopAr camu
3a cebs» [27]. Jlas AMOHCKUX TpempusTiii
COBCPIIICHHO CCTECTBCHHO IIPEBPAIaTh HOBbIC
TeXHOJIOTHN B HOBBIE TOBapbl, a HOBbIE TOBA-
Pbl — B HOBbIE OuaHechl komnannu. B cpepaem
smonckue pupmol nonygaior 44 % I0X0/I0B OT
1IPOJIa¥KK1 HOBBIX TOBAPOB, T. €. T€, YT0 BIEp-
Bble 3arylienbl Ha PHIHOK He paHee TATH JieT
Hasajl, a avepuratckue — e 6oiuee 28 % [31].
MoskHo ormeTnth psajt padoT, B KOTOPHIX
1IPE/ICTAaBIeHbl  PE3YJbTaTbl  MCCJIe0BaHNUA
oBOMIOTINM MapkeTnnra B fmommm ¢ BbIe-
JCHUCM COOTBETCTBYIONMX dTanoB |[18; 22;
27; 30; 33]. fAnonckue mpeTIPUATHA OTIN-
qacT To, 4TO OHM CYMEIH IO3UIOHIPOBATH
MapKeTHHr B IEeNTP CUCTeMbl MelezkMenTa,
T. €. OPUCHTHPOBATH HA HETO Bee YIIPaBICHHC.
Cpenn BuIIEIsIeMBbIX 0cOOeHHOCTE  ATIOHCKOIT
mogenn Mapkerndra B padorax H. C. Tlepe-
rasmnoii, H. Cynayrn [22; 27] cnenaem ak-
IIeHT Ha OfIHOIl M3 HUX — MINPOKROE yJacTHe B
MapKeTHHTOROIT IeATETHHOCTI PA3IMIHBIX CO-

TPYAHUKOB, 3aHATHIX B HEMaPKETUHIOBbBIX OT-
nenax u cayxkoéax npeanpuaTiA. To ectb peun
njier o (opmupoBaHun KoHdurypauun (10
Jls. C. Jlpro) ocoboro poja, Korjaa MapKeTHH-
ropas RyIbTypa 1 (DyHRIA TECHO IepeluieTa-
I0TCSA ¢ OPTAHNBAIIOHHON «TRAHBIO».

Yerex  AMOHCKOTO <«uyia» 3arJII0YaeTcs
He TOJIbKO B TPAMOTHO BBICTPOEHHOIT Mapke-
THHIOBOIi IOJUTHKE, HO U B OCOOEHHOCTSX
mentamurera (B 2017 r. fAnonna sannmana
tperbe Mecto B mupe nocie GIIA n RHP no
pasmepy BBIT — 4 825 wuapx poar.). Yro-
Obl IIOHATh, KAK HA AMOHCKUX HPEIPUATUAX
paspabaThIBAIOTCA U PEATMBYIOTCA MAPKETHII-
roBbI€ CTpaTernn, cHavala HeOOXOIMMO 3HATD
O MPaBUTEIbCTBEHHONH MTPOMBINLIEHHOH TTOMIH-
THKE, B paMKaX KOTOPOIl IIPOBOJIIACH CelleK-
M ONpeJielIeHHbIX BBICOKOTEXHOIOTHIHBIX
orpacieil 11 (PUHaHCUPOBAHUA U PA3BUTHA.
[Ipu oToM npeoTBpamaiach JUITHAA ROHRY-
PEHIs, a TaKkike CTUMYJIMPOBAIOCH CO3iaHIe
mononosmii. B pamkax Takoit mojenn npaBu-
TeJIbCTBO MOOIIPSIO COTPYHNYECTBO, HO B TO
#Ke BpeMs BIAI0 Ha KoHRypeHIio. Cosnanbl
KpYIIHbIE YCIIeIIHbIE MOHOLIOJINN, B pe3yJibrare
9ero MpenpuATHsA YAenAIn OoNbIoe BHiMa-
HUE KAyecTBY 1 B KOHEYHOM MTOre CO3JaHuIo
cucrem TQM (ragecTBO — RiItoueBoii parTop
yenexa) . Ma6eras HEHYsKHOI KOHKYPCHIME 1
MOOTP:AA Ka9eCTBO, ATIOHCKIIT PBIHOK TIOBIN-
S/ HA 1ICPECTPOIKY AIIOHCKUX LIPECALIPUATHI,
9TOOBI TIPEJIOCTABIIATH BHICOKOKAYECTBEHHBIE
TOBAPbI C BBHICOKMM YPOBHEM OOCIIYKUBAHMUs
kavenToB. Jlas GombinmnceTBa norpedureneii
BO BCEM MUpE ANOHCKUE TOBApbl — DTO 3HAK
BbICOKOTO RavectBa. Ofiako Tak Oblio me
Beerjga, ocodbenno nociae Bropoii muposoii
BOIHBI HAGIIOAIIOCH HETATHBHOE OTHOTIEHNE
HOTPeOUTEICH K KAYeCTBY ANOHCKUX TOBAPOB.

Wecenenys eratye moapasnenenmii Mmapike-
TUHTA Ha AMOHCKUX npeanpuAaTuax, H. Cynzy-
KU JieJaeT BBIBOJ, UTO (DYHRINT MapReTHHTa
U CTaTyc COOTBETCTBYIONNX TOpas/ielcHIit
pasnmyuaoTes B 3aBUCUMOCTH OT  TPOPIIs
MPEeIIpPUATUA 1 OTPACIH TPOMBITILIEHHOCTH .
B rexmnonormaecknx, uisRenepHbIX KOMIANN-
AX B MPOMBINIUIEHHOCTH, HATIPUMep, TIaBHYIO
POITb NTPAIOT TTPONBBOJICTBEHHbIIT 1 NIZKeTep-
HBII OT/ICIbI, KOTOPHIC OKA3BIBAIOT GOJIBINOE
BIMANNIE HA TPUIATHE CTPATETNYECKNX perrie-
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HUii. 3j1ech poiib MapKeTHHra MeHee 3amerHa. B
TPOMBIILTICHHBIX KOMITAHUAX, Y61 TOBAPHI B U3-
BECTHOI1 cTereHn craniapTu3upoBaHbl, 110j1pas-
JieJleHne MapKeTHHTA CTOMb ke, el Jaske He
Oonblie, BajkHO, Kak 1 apyrue (DyHKIMOHAIDL-
Hble TopasfielieHns (TeKCTIIbHAA, TIHIIeBasd,
XUMUYecKas, —CTajlenTeiiHas  11POMBIIILICH-
HOCTb). B neoM noppasjieseHist MapKkeTHHra
nMeroT Gollee BHICOKMIT cTaTyc B 00CIYKIBAIO-
HIIX OTPACIAX TPOMBIILIEHHOCTH, YeM B OTpac-
JAX MaTepuajbHOro rnpouspojcrsa [27 .

[IpencraBiaser unTepec Bolpoc, Kakue
MapKeTHHIOBbIEe cTpaTeruy BIMAIOT HA yellex
ATOHCKUX TPOMBINUIEHHBIX TPEAPUATHIT ?
Rpyuueiimme womnanuu fAnonun, rakue,
nanpumep, rak Hitachi, Canon, Toshiba
(aaexTponura); Denso, Toyota Industries,
Mitsubishi Heavy Industries (mammnocTpo-
enue); Toyota, Nissan, Honda (aBromo-
OuiecTpoenne) pasBUBAIOT  BBICOKOTEXHO-
JIOTHYHBbIE PBIHKU U MCIIOIBb3YIOT CTpaTeruto
«IOMUHUpOBaHue Ha pbiHKe». [IpombiiLien-
Hble npeaupuaTus B fAnonun onennsaror 1o
MATH TorazaredaMm 3(PPEeKTUBHOCTH: poCT
HPOJIasK, POCT HPUObLIN, YBEJAUYCHUE JOJIN
poiika, 3PPEeRTHBHOCTH NHBECTUIIA, 00Iman
(puHaHcoBasA yCTOYMBOCTb, u3MepseMas B
OTHOCHTEILIIOM Maciitabe 1mo cpaBHenuio ¢
JIPYruMU KOHRYPCHTaMM.

flmonckaa accommanyAa MapreTHWHTa B
oTyYeTe YRa3blBaeT I[IPUOPUTETBI AIIOHCKOIO
MapReTHHTa: <«MHUIATHBA», <«CKOPOCTL> W
<YJIOBIETBOPEHHOCTL 1oTpedurens>. Cobpe-
MeHHbIiT MapKeTuHT Gasupyercs na opICcTpoMm,
rUOKOM IUIAHMPOBAHIM MHUIMATUB, B LICHTPE
KOTOPBHIX BCEria JIOIsKEN ObITh TOTPeOuTEb.
M3-3a 0cobeHHOCTEl ATIOHCKOTO KOPIIOPaTHB-
HOTO YTIPaBJIeHNs, T7ie MHTePechl aKINIOHePOB
110 KpaiiHeii Mepe JI0 110CJIeIHEr0 BpEMEHU He
TPEJICTABIIAIN BEPIINHY JilepeBa MPUOPUTETOR
npepuATHii, MPHObLTL HE ABIAIACH KITIO-
4eBbIM TOKazareieM d¢perruBnoctn. Oc-
HOBHOI1 KpUTEpuii A OICHKU JCATCILHOCTH
GONBININIICTBA KPYIMHBIX TPENPUATHIT — Phi-
HOYHAasA 051, HO B IIOCJIC/IHCE BPEMsA aKICHTBI
crazm cmemarses [31].

Takum o0pasoM, H3yuCHIC TeHe3mca 1
asporornun cucrem MYIII B8 Amonun mospons-
eT cfienaTh BBIBOJI, 4TO OHH B Goubineii crerie-
HI COOTBETCTBYIOT OOTIIM TPEHIaM PasBUTHST

OusHeca 1 UMEIOT criennpUIecKue 4eprbl, a
BHAYUT MOTYT CTABUTH AMOUIHMO3HBIE Map-
KETHUHIOBBIE 1€/, YETKO OlIpeJelsATh KpuTe-
pun opderTnBHOCTH MapkeTnHTa. [lias 60mb-
MIUHCTBA UPaKTUK (unocodpusas MapreTHHIA
ABIsIeTCss OOBEMHAIONIEH 1eeii, TTPOHN3bI-
Balouleil  JIeATENbHOCTh BCEeX CTPYRTYPHBIX
nojipasielneHuii mpenpuATii, U urpaeT, Kar
HIPaBWJIO, OIIPeeAIONLYIO POilb B OTHOILIEHUN
NPYrux ynpasienyeckux (pyurimii. Ecan npo-
BOJUTh CpaBHEHUEe CUCTeM MapKeTUHIOBOIO
ylpaBlIeHus Ha ANOHCKUX U OTedecTBEeHHbIX
HPePUATUAX, TO ANOHCKUII 10JIXO]L ABJISET-
CA TIEKNM UJIEATBIBIM 00pPa3oM Opranusanum
MapKeTUHIOBOrO YIIpaBJIeHus, K KOTOPOMY
HAaJI0 CTPEMUTHCS,, HO ROTOPBIIT /ITIA TOaBIATO-
mero 6OJII)H_II/IHCTB3 0T€YE€CTBEHHbIX IIPOMbII-
JEHHBIX TPETIPUATHI BPAJ JH TOCTIRIM Ge3
HpoBeeHns TyOOKROIl PeCTPyRTYPH3AIUN Cil-
cTeM ylpaBJIeHus.

Jlaziee 1ipoBefieM McclieJOBaHUE CUCTEM
MVIIII B pamrax eBporeiickoro noaxoja. B
EBponeiickom coio3ze MapKkeTHHI MMeeT psijL
0coGeHHoCTel, OiHa N3 KOTOPHIX — BBICOKas
COIMAIIbHAA OTBCTCTBCHHOCTDL [IEPe]Ll 0bIie-
CTBOM B TI€JIOM, MOTPEOUTENAMI W CTEHKXOI-
aepamu. XaparkTepusysa eBpoleiicKuil 110j1Xoj,
K MapKeTHHTY, DKCIIePThI, KaK MPaBWIO, BbI-
nejsoT  3anajgHoespoieiickylo  (l'epmanus,
@pannyA) W ceBepoeBPOTIEIiCRYIO COTMAITD-
Ho-9Tnueckyio (Ilsenus, [lanua, Hopserus,
DururAnamsa ) Mofen MapKeTHITa.

B I'epmanun n @paniyu nepsbie ynomn-
HAHUA O ROHNENIUY MapReTHHTe MOABWINCH
BO BTOPOIi nosopune XX B. Rak u B 60/b1imnH-
CTBe clyyaeB (JUiA penieHusi y3KOro Kpyra
(byHKIMOHAIILHBIX 3324 110 COBITY U IIPOJIBU-
JREANio), B paMKax paHee pPacCMOTPEHHBIX
HaIMOHAJIBHBIX MOJIeJIeii OHA UCII0JIb30BAJIACH
Rak mepejoBas TPaARTHKA XO3AWCTBOBAHWA,
daumcrBoBanHasa B CIIIA, u He yuuTbIBaia
cnernpury. HeMiipl roBopsAT He 0 DROHOMITKE
«CBOOOJTHOTO PHIHKA>, & 00 YROHOMHKE <«COIIH-
amproro peikar. [lanmerii repmun orpaskaer
no3uiinio I'epMaHum B TOM, 4TO DKOHOMUKA
" O0IECTBO B3aNMO3aBHCHMBI, a He J[Be OT-
aeabHbie cepst (B 2017 1. aronomuka lep-
Manui 3anuMalia YeTBepToe MecTo B MUupe 1o
pasmepy BBIT — 3 609 mappn mona.) [25]. B
Iepmaniu Ousrec HeceT OTBETCTBEHHOCTH 3a
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obecrieyenne CTadIIBHOTO HOPAJKA Kak JULA
DKOHOMMHKI, TaK 1 KOCBEHHO 171 odmiectsa. G
JIAHHOI TOYKU 3PeHMA HeMelKas MOjle/lb KO-
HOMITYECKOTO pPa3BUTHA HMeeT OTININTeNb-
HblE YepPThl, Cpejiu KOTOPbIX: COTPYHNYECTBO
B cdepe Tpyaa, pasBHTad cucreMa Ipodec-
CHOHAJILHOTO 00pa30BaHusA JIUIA MOJTOTOBKH
Ka/IpOB, pasMbIBaHIE TPAHUI[ MEKIy OusHe-
COM U OOLIECTBOM, YACTHOI 1 OOLIECTBeHHOI
cpepaMu, pbIHEAMH U TOIUTHEOI. Kpome
TOrO, OHa UMeeT KAk MHKPO-, Tak U Makpo-
pa3Mepsbl, d(P@EeKTbl KOTOPLIX BLITEKAIOT U3
TOro, Kak oHu padoraior B TaHgeme. Ha mu-
KpPOYPOBHE BasKHbl OpraHM3anysd HeMelKnX
HpepUATHii 1 MHCTUTYHMOHAIbHAA Cpejia,
B KOTOpOii onm (PyHKIMOHUPYIOT, OCOOEHHO
B IIpoMbllnuleHHOCTU. Pe3yinbratom sABisier-
ca (popma KanmuTAIN3Ma 3anHTepPeCOBAHHBIX
CTOPOH, B KOTOPOIi HPepUATUA IIPUHUMAIOT
BO BHUMaHUe NHTepechl CBOMX COTPYIHUKOB U
ApYrux (pUpM, a Tak:Kke aKIMOHEePOB U, ClIejl0-
BarTelbHO, 0oJee YCTOWINBBI, YeM TPeJIpIsi-
TUA ¢ UCKIIOYNTENbHOI opuenTalueil Ha LieHy
arnmii. Pajg okenepToB cunTaeT HeMelryio
HKOHOMMYECKYIO MOJIellb yerapesiieii, Heruo-
KOW W TUIOXO TIOMXOTAICH JUIA TI00AILITON
KOHKYPCHIMN; <YIOTHbIC> OTHOLICHUA MEHLY
OMBHECOM, TPY/IOM 1 MPABUTEIHCTBOM O3HAYA-
10T BBICORY1O 1ieHy Tpyaa [19].
[IpencraBuresn  (ppanify3ckoit  1KOIBI
MapKeTHHIa YKa3blBAlOT HA OTHOCUTEILHO
Ooutee To3/Hee BpeMsi BHEIPEHHs KOHIETTN
mMapreruHra Bo @PpaHuum 10 CpaBHCHHUIO ¢
JIPYTUMHU  MHJIYCTPUAJIBHO Pa3BUTBIMU  CTpa-
namu (B 2017 r. aronomura Ppaniuu 3anu-
majia mmecroe Mecto B Mupe 1o pasmepy BBII
— 2605 813 man poma.) [25]. Cuyers jecs-
TITETUsI, B XOJie DBOJIONNN DKOHOMUYEeCKIX
OTHOUICHMII, LPAKTUKN BejcHusA OusHeca,
RYIBTYPHO-DTHYECKUX HOPM 1 DKOHOMHYECKO-
r0 TOTPEOUTENHCKOTO MeHTaInTeTa, (ppaH-
IY3CKUIT MaPRETHHT CTAJT JOCTATOYHO Pa3BH-
TBIM U IIpeycreBatonnm B Espone [3; 11].
Nzyuenne ombita  paborer  pparnigys-
CKHX IPOMBIIIICHHBIX TpeanpuATuii Alstom,
Renault, Peugeol-Citroén, Airbus Group,
Schneider Electric norkassiBacT, 4T0 B OC-
HOBHOM TIPUMEHAIOTCA PHIHOYHDIE CTPaTeruu
«TOMUHUPOBaHNEe Ha PBIHRC», «INJCPCTBO B
Hume> u gudpgepeHnuanuy, MaKCHAMAaIbIO

CIIOCOOCTBYIOIINE UX BBICOKOIT MELyHAPOI-
HOIl KOHKYPEHTOCTIOCOOHOCTH 1 OA3HPYIOIIIe-
¢s1 HA TAKUX KOHKYPEHTHBIX IIpenMyliecTBax,
Kak BBICOKOE KavecTBO, YHUKAJIbHbBIE TIPO-
U3BOJICTBEHHbIE TEXHOIOIMM, MHHOBaLU 1
BBICORUIT UMUK, BaskHy10 poib B pIHOUHOIT
ROHIENIMKU  (PPAHILY3CKUX TPOMBIILIEHHBIX
MPepUATHIi UrpaeT MapKeTHHT OTHOIICHMI,
KOTOPBIi  CO37@aeT I0TeHINAl ITOBBIIEHU:A
KOHKYPEHTOCTIOCOOHOCTH OIIaroiaps aaaiTarim
HPOJYRIMH K HOBbIM XapaKkTepHCTHRAM clipoca
C TIO3UIUN TIPEIOYTEHNIT TOTPeOHTeNei.

B 2017 r. Esporneiickasg mapreTHHIO-
BasA KoHQeepalys mpoBesia uccleioBanme.
Beidopra cocrosna uz 285 KpyuHbIX Ipej-
npuATuii u3 llIBeiimapun, I'epmammm n Be-
auroOpuranun [8]. YeraHoBjieHbI OCHOBHbBIE
HATIPABJICHUA JIEATeIbHOCTH TIOfpasieeHui
MapKeTHHra: periamMa / KOMMYHURalu
(57 %), ynpasienue Kanajamy pacrpeje-
aenus (44 %) n passurue 6usneca (39 %).
[Tonpasnenenus MapreTHHra KOHIIEHTPHPYIOT
yCUInsA U KIK0YeBble 3ajiaun Ha paszpadorke
cTparernii N”HTepHeT-MapKeTHHTa 1 TeRYINX
wianoB maprerudra (47 % ); uaydenuu 1oro,
9T0 CTUMYIPYET RINEHTOB W 9TO 3acTaBIfseT
BbIOUpPaTh OpeHjl Wi OpeH/bl KOHKYPEHTOB
(45 %); rpancdopmannu unrpopManuu o
norpedurensnx B rpeboBanus u (PyHKIMM 1PO-
nykra (28 %); yeranopnenne HanGonee Bask-
HbIX KJAUCHTOB (26 %); Tiwareibhbiii BbIGOP
Ho3unum Openjia, Kotopas Moria Obl Tpejo-
CTaBUTH Ballleii OpraHu3alyuy MpeuMyLecTBa
Ha poinke (25 %).

OTHOCUTEILHO TERYIIET0 MapKETHHIOBO-
ro TIAHVNPOBAHUA PECIOHJIeHThI OTMevaloT,
4TO MapKETHHIOBOE ILIAHUPOBAHUE Hejlo-
CTATOYHO CUHXPOHU3MPOBAHO ¢ OM3Hec-TuIa-
HUPOBAHUEM B 1I€JI0M; KOPPERTHpPOBaHHE
TUTAHOB TIPOVICXOJIUT TI0 TIPEJIBITYIIEMY TOTY
¢ HC3HAUUTCIBHBIMU M3MCHCHHUAMM; OTCYT-
CTBYIOT TOUIbIE MTOKa3aTean d(P(PEeRTUBHOCTH,
COITIACOBAHHBIC MEJKIY OTICIOM MapKCTHH-
ra u JapyrumMu (pynRIponanbusivMu cpepamMn
HPEIIPUATHS; TPYITHO JOKA3ATDH I0OABICHHYIO
CTONMOCTh MapKeTUHTOBBIX 3aTpaTr ¢ TOYKH
3peHHs OTIAYN OT MHBECTHIINIT B MAPKETHHT.

Yro wacaercsi OCHOBHBIX TieJieil Map-
KEeTHHTa, TO eBpomeiickue cyOheKThI PhIHKA
YCTaHaBIMBAIOT CAETYIONIMI WX TPHOpHTe-
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TbL: poct — 64 %, oxsar — 33 %, pocr oObema
npogask — 32 %, pacupenne I10am phIHKa —
29 %, ORymaemMocThb WHBECTUIMII B Mapke-
tiar — 19 %. Cpenn uesneii MapkeTHHTa PEIKO
BCTPEYAIOTCH TaKKUe, KaK JIOIbHOCTh KJINEeH-
TOB, TPHOBLIHPHOCTH KINEHTOB. B pesyaprarte
HCCIIeI0BaHNsA YCTAHOBIEHO, 4TO B IIOHMMA-
HUU €BPOIEIiCKIX TPeNpuATHil cTpaTerus
OpeHjia JIOJKHA BBICTYIIATH B KAYeCTBE MHTE-
IPUPYIONIEro Havyajia m A ToI-MeHeIsKMen-
Ta, N A Beero iepconana. Ilonnmas oty
crpateruio OpeHjia, Kask/blil JOJKREH HeCTH
3a Hee OTBETCTBEHHOCTh, & He TOIIbKRO OT/IelIbl
mapretnnra. Heemorpsa na npuopurer crpa-
Terun GpeHja, JaHHbie HpoOIeMbl HO-IPEeK-
HEeMY paccMaTpuBaloTes Kak MapruHalIbHble
BHYTPU IPeIIPUATHIL.

Takum 0Opazom, HHa OCHOBE KOMITAPATHB-
Horo anammsza cucrem MVIIIT B ceBepoame-
PUKAIICKUX U €BPOIEeiCKIX cTpanax MOKIO
cienaTth BbIBOJL, YTO CYHIECTBYIOT HPUHIUIIN-
alplible OTINYNA B CTPYRTYPE MAPRETHHTOBBIX
cucrem (crocodbl MeR(MYHKIMOHAIBHON KO-
op/MHAIN ), B MAPTHEPCTBE € YYACTHURAMM
KaHa/IoB cObITA 1 OTHOIICHUAX € KIMCHTAMUI
(ypoBHU MapKeTHHTOBOTO B3aNMOJICIiCTBIA ).

Caepyromuii  dran  Mec/Ie0BaHuA  11PO-
BeJlel B OTHONIEHHH CRAIJIUHABCKUX CTpAl.
CraHjuHaBCROIl MOJIeIn DKROHOMUKH Yjlelie-
HO JIOBOIIBIIO MIOTO MyOIMKaIii, ona mpej-
CTaBISICT CBOCOOPA3HYIO 30JI0TYIO CCPCJIMHY,
T. €. TApMOHWYHO coYeTaeT RAlnTAIN3M 1 CO-
UAJIU3M, YCHEUIHbIE UX JIEMEHTbl, METO/lbl
yrpasienusa n npaktukn. Oqnm cBA3BIBAIOT
yelex 3Toii MOJIe/IN ¢ U3BECTHOII <11pOTeCTaHT-
CKOil paboueii DTUKOII», pyre — ¢ KyJIbTYyp-
HOIi, DTHUYECKOI M PEJIUrno3HOil rOMOreH-
HOCTHIO CRAHMHABCKUX OOINECTB, TPEThl
YVKa3bIBAIOT HA YHUKAIbHOCTb CUTYAIUMN.

O 13 TPUHITNTIOR, KOTOPHIi jieraer
CRAHIMHABCKOE O0OIIECTBO Beeollero oJia-
TOCOCTOSTHIST PabOTOCTIOCOOHBIM, — DTO 2aP-
MOHUBAUUA OmHuowenuil mexucdy mpyoom
u kanumanom [5]. CranguHaBcKkne cTpaHbl
— MUPOBBIC JIIJICPBI TI0 YPOBHIO 00pa3OBaHMS,
KavyecTBY MEUITUHCKUX YCJIYT W TTPOJIOIAKN-
TeJIbHOCTU YRU3HU, CTETICHN YAOBIETBOPEHHO-
ctn naceaenus. B 2017 r. skonomurka IlIBe-
i 3aanmana 21-e mecto B mupe, Hopserun
— 26-e mecro, [larun — 33-e mecro, OursAr-

aun — 42-e mecto o pasamepy BBII [25]. Ha-
INOHAIIbHBIE TTPaBUTEIBCTBA CKAHTITHABCKIX
CTPpaH aKTHBHO CTHMYJIHPYIOT HAy4YHO-TEX-
Huecknii nporpece, 10 80 % ¢uHaHCHPYIOT
cpepy HNORP. ITooromy BrojHe 3aroHOMeD-
1o, uro CRaugmHaBuA — pPOANHA KOHIIETITIIIT
COLUAIILHO-ITUYECKOIO MAPKETHHIA U IIKOJIbI
MapkeTnHra B3anmojeiicTBuAa. OTIMInTeh-
Hast ocoOeHHocth cucrem MVYIIT B cranpm-
HABCKUX CTPanax — OpUeHTAaIlisa 1Ha TapMOHH-
3aIMI0 MHTEPECOB TPeX TPyl norpedurenu,
HPEIIPUATHIS, O0IIECTBO.

CeBepoeBpolieiickue  IIPOMBIIILIIEHHbIE
HPEINPUATHA TINATETHHO CAETAT 3a MPOIec-
cami [POU3BOJCTBA, YIEIAIOT BHUMAHIE DKO-
JOTUW W BIVAHUIO MPOAYRINN Ha OKpPY:KAaio-
ngyto cpejy. Borpocst oxpanbl okpyskaroneii
CpeJibl BRIIOYAIOTCA B TIPOTIECC yike Ha PAHHUX
crajuAaX pazpaboOTKU HPOIYKTA W YYUTHIBA-
10TCs TIPH BBIOOPE TIOCTABHIMKA MATEPHAIIOB,
roMmiviektywmux. llpeupuarua nocroanno
paboraior Haj pa3paboTKOil MaTepuaioB
COBEpPILEHCTBOBAHUEM [IPOLECCOB 1TPOU3BOJL-
CTBA C TEJTBI0 CHIRENNsA ROIMYeCTBa OTXO/0B
n 3arpsasHAomux Bemecrs. B orHomenun
BHYTPEHHWX CTEITKXOIIEPOB TPOMBITIIIIEHHbIe
HPEIPUATUA  HPUIEPRUBAIOTCA  BBICOKUX
CTaNIAPTOB OPTAIN3AIN TPY/ia, obecrieanBa-
10T TPEOYCMbIC 3aKOHOM JIbIOTbI JIJIS [ICPCOHA-
aa, Gesomnaciipie YCJOBHA TPYIa; OTCYTCTBYET
JIMCKPUMMHALMA [IPU IpUEME Ha padoTy U B
pabGouem rporiecce; CO3lanbl Takue YCIOBHS
TpyJa, 1IPU KOTOPBIX JIHOJU OTHOCATCA JIPYT K
JPYTY € YBasReHnneM  JIOCTOMHCTBOM.

N3yuenne  ombita  MapKeTUHIOBOrO
yIpaBienus  CRaJIMHABCKUMH  TIPOMBITI-
JeHHsiMu - npepnpuaTusavun  (SAAB, Volvo,
Scania; ABB; Polar eleclronics, Gambro;
Nokia, Ericsson; Astra; Norsk Hydro,
Statoil) mora3piBaeT, 4T0 OHO CTPOWTCA HA
KOMITIPOMUCCE MESRTY Pa3IMIHbIMU CTEITKXOI-
JiepaMu, a TaK:;Ke UX NHTepecaMu.

Rar n3BectHo, nmocrcoBeTcrie HAIMOHAITD-
Hble MOJIEJTM MAPKETHHTa BO3HUKIN TOPa3jio
no3ske panee paccmorpeHHbix. 'enesuc, Ten-
JIEHTIN 1 TIPOOIIEMbI PA3BUTHS MAPKETHHTA HA
MOCTCOBETCKOM TPOCTPAHCTBE TPEICTABICHBI
B paborax poCCHiiCKHX, YKPaumHCKNX, 0eio-
pyccknx yuenbix (/1. B. Augpees, 10. B. Rpsi-
noBa, A. A. [lomrag w ip.) [2; 6; 12; 13; 15;
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16; 21; 22]. RoimuecTBeHHblii 1 KavecTBEH-
HBIIl aHAJIN3 TTO3BOIII YCTAHOBUTH Hanbosee
o0l1e 1 akTyalibHble IIPOOJIEMbl MAPKETUHIA:
MAPKETHHT B MOJABIAIOMNX C.Iy4asAX BOCIPH-
HUMaeTcss Kak oTjelbHasd (pyHKUMA yupas-
JeHUA WIH Kak KOMIUIEKC MHCTPYMEHTOB, a
He (purocopua uam cucreMHas napajgurMa
yIpaBiieHHs: CyObeKTOM PBIHKA; 4Yalie BCEero
TOII-MEHEJIZKMEHT BOCIIPUHUMAET MapKeTUHT
Kak Habop onpenereHubix (PYHRIHI CIIyKObI
MapKeTHHIra; 1Py CO31aHUN MapReTUHIOBbIX
nojipasyieJeHnii HelmpasmIbHO BBIOUPAIOT Op-
raHN3alMOHHbII IIPUHIMIL UX  [IOCTPOEHUs:
Blle 3aBHCHMOCTH OT CIIeI(PUKN Tpenpu-
ATUA, ero pasmepa, oH yaile Bcero (pyHkim-
OHAIBIBIN; HU3KUIL ypoBenb IpodpeccHona-
JAM3Ma [EPCOHAIA MAPKETUHIOBBIX CIIYiKO,
KOMILICKTOBaNNe JalHbIX MojpasieJIenuii 3a
cY4eT COKpAallaeMblX B JPYrUX [OAPa3ie/leHu-
AX; HU3KasA BOBJICYEHHOCTh HeMAaPKEeTHHTOBO-
ro 1epcoHajla B MapKeTHHIoBble (DYHKIMU 1
1polecchl, HelpaBUibHOE MOHUMaHUe cojiep-
JRAHUA MAPKeTHHIa WM MapReTUHIOBOIA jies-
TeTBHOCTH, & Tak:ke (PYHRIMIA CITyKObI MapKe-
TUHIA JPYrUMU ClICLUAINCTaMU; BOCIPUATHC
MapKeTHHTa Kak UCKyCCTBa M JOMIHPOBaHne
TBOPYCCKOIO 110/1X0/la B MapKeTUHIe; RpaiiHe
HUBKWI ypOBeHb MHTETparuym MapKeTHHTa B
CUCTEMbl CTPATErMYCCKOrO ILIAaHMPOBaHUA U
YIpaBJIeHHA.

IIpaxkTnyeckuii onbIT N pe3ylibTaThl KOM-
napaTuBHOTO aHajn3a Mo3BOJIAIOT KOHCTATH-
poBaThb, 4YTO MapKETUHIOBOC YIIpaBJICHUEC HA
OTeYeCTBEHHBIX TTPOMBIIIIIEHHBIX TTPepus-
TUAX KaK (popMa MCHEIKMCHTA HE 110/Ly41/10

HIMpororo pacupocrpanenus. Memnoab3osa-
HIle MapKeTHHTa KAk IeJOCTHOI KOHIIETITTNT
PBIHOYHOIO YHpPaBJIeHusA B OTeYeCTBEHHOI
MPaKTHRe cKopee NCKII0YeHie, YeM TPaBILIo.
Ha pannom sraine oreuecrsennas npak-
THKA 3aMETHO OTINYaeTcsA OT 3apyOeskHOil.
CyuectByer HeOOXOIMOCTD B COBEPIICHCTBO-
panun MYIIII no netomy psany nHanpasieHuii,
B YaCTHOCTHU, 34 cYeT pacupeHus (PyHKIMO-
HAJIBHOCTH MAPKETHHTOBBIX CIY:KO (0c0OEHHO
(pyHRIMIT MAPRETHHTA CTPATErNYECKOr0 YPOB-
1A). Kpome Toro, caenyer yunrbiBaTh crieipy-
(pURY HAIMOHAIILHBIX MOJIeJIeii MapKeTuHTA.
Buieodvi. Ha ocroBe paspaborannoii me-
TOJOJIOIMN KOMIIAPATHBHOIO aHAIIN3a HaIo-
aampibix cucrtem MVYIII ompenenena coso-
KYITHOCTb 11PU3HAKOB JIJIAA IPOBEIEHUA TaAROTO
aHaimsa. YeraHoBlIeHa o0Imas XapakTepucTi-
ra nanmuonaiapubix Mogerxeii MYIIIL: unen n
duirocopusas MapreTHHTa, 3apoiuBIINecs B
CIIIA, 3amMcTBOBaJIMCh M TEPEOCMbICIIMBA-
JHCh, a ToCIIe aanTaIui Moj BINAHIEM pAia
(parTopoB npoucxoaia UX TpancopmarA
¢ BhIeTTeHeM psnia ocobentocreii. Howkper-
HbIil OIIBIT PA3BUTUA HAIMOHAJIBHBIX CHCTEM
MVIIII 8 Toit wim nnoii crpaiie oGyciroBIen
O00BbERTUBHBIMU 1 cyObeRTUBHBIMU (harTOpA-
mu. [lpocresknBaerea npAMas cBA3L MKy
POIIBIO TOCYIAPCTBA B PErYJIMPOBAHUM DKOHO-
MUKH U pesyabratusnoctbio cucrem MYIIIL.
WenonbzoBanue ore4ecTBEHHbIMU 1IPOMbIILL-
JEHHBIMU TIPEJIPUATHAME 3apyOesKHOTO OTIbI-
Ta MaPKETUHIOBOIO YIIPABICHUA HEBO3MOKHO
6e3 ero ajanranun W POBEIEHNS TITyOOROI
PECTPYRTYPH3ALUN CHCTEM YIIPaBJICHMUA.
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